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Executive Summary 

¢ƘŜ Iнлнл t[!¢hhb ǇǊƻƧŜŎǘ όά5ƛƎƛǘŀƭ PLAtform and analytics TOOls for eNŜǊƎȅέύ ƛǎ ŀƴ 9¦-

financed project that aims to digitalise the energy sector. PLATOON was launched in January 

2020 (M1) and runs until December 2022 (M36). It will research ways to digitalise the energy 

sector by developing COSMAG-compliant reference architecture for big data processing. The 

project partners will create a digital platform and multiple analytics tools ς specifically for the 

energy sector ς that will gather and summarise information from multiple sources (i.e. 

renewable energy power plants, ESCOs, end users, TSOs, DSOs, etc.), thus helping 

stakeholders to find and use effectively the most relevant and updated information when 

being active on the energy market. 

 

¢ƘŜ ά5фΦо /ƻƳƳǳƴƛŎŀǘƛƻƴ ŀƴŘ 5ƛǎǎŜƳƛƴŀǘƛƻƴ wŜǇƻǊǘέ ƛǎ ŀ ŘŜƭƛǾŜǊŀōƭŜ ƻŦ ²tф 

ά/ƻƳƳǳƴƛŎŀǘƛƻƴ ŀƴŘ 5ƛǎǎŜƳƛƴŀǘƛƻƴέ ǘƻ ōŜ ŘŜƭƛǾŜǊŜŘ ƛƴ aƻƴǘƘ мн όaмнύΦ ¢ƘŜ ŀƛƳ ƻŦ ǘƘƛǎ 

deliverable is to provide an insightful report about the communication and dissemination 

activities of PLATOON during the first project year as well as the targets and milestones that 

have been reached within the given time frame. PLATOON followed a widespread set of 
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dissemination and communication activities in order to communicate the project outcomes 

to the public, stakeholders, potential users, and experts from the energy industry among 

others. 

 

Chapter 1 briefly introduces PLATOON and the communication activities that have been made 

within the first project year. Chapter 2 gives a brief overview of the communication and 

dissemination strategy, namely the objectives that have been set at the start of the project, 

the specific target groups as well as the communication and dissemination channels and that 

have been used to reach various stakeholders. In Chapter 3 there is a detailed monitoring and 

analysis of the communication and dissemination activities on the website and social media 

channels, communication and dissemination campaigns, events, open calls, workshops and 

training, scientific publications as well as industrial dissemination. 

Chapter 4 elaborates on the BRIDGE events in which the PLATOON partners took part. Chapter 

5 concludes the most important outcomes of the deliverable as well as an outlook for the 

upcoming two project years. In Chapter 6, two companies give an internal review about this 

deliverable. And finally, in Chapter 7, we include some project-related references. 

1. Introduction 

¢ƘŜ ŀƛƳ ƻŦ ά5фΦо /ƻƳƳǳƴƛŎŀǘƛƻƴ ϧ 5ƛǎǎŜƳƛƴŀǘƛƻƴ wŜǇƻǊǘέ ƛǎ ǘƻ ǊŜǇƻǊǘ ǘƘŜ ǇǊƻƎǊŜǎǎ ƻŦ ²tф 

ά/ƻƳƳǳƴƛŎŀǘƛƻƴ ϧ 5ƛǎǎŜƳƛƴŀǘƛƻƴέ ƻŦ ǘƘŜ t[!¢hhb ǇǊƻƧŜŎǘ ǘƻ ǘƘŜ 9ǳǊƻǇŜŀƴ /ƻƳƳƛǎǎƛƻƴΦ ¢ƘŜ 

deadline for D9.3 is in December 2020 (M12). Therefore, D9.3 monitors the overall success of 

the Communication and Dissemination activities for the first project year 2020. The 

Knowledge and Tech Transfer Department of the Technische Informationsbibliothek 

Hannover (TIB-KTT)1 is in charge of Tasks 9.1 and 9.4 of the WP9 Communication & 

Dissemination in the scope of the H2020 PLATOON Project. 

At the beginning of the PLATOON project, a comprehensive communication and dissemination 

plan was developed in D9.1 (due in M3) to communicate the mission, vision, progress, and 

results of the project to various stakeholders both from the energy sector and beyond. Since 

then, the project has been visible across the project website, social media channels such as 

Twitter, LinkedIn, and YouTube, printed materials such as the project brochures, flyers, and 

stickers, and various marketing campaigns as well as networking during energy online events. 

Both the online and offline communication and dissemination tools have been substantiated 

more in detail in D9.2 (due in M4). 

 

The first project year turned out to be very successful for WP9 of the PLATOON project. Since 

the start of the project in M1, the PLATOON Twitter and LinkedIn accounts experienced a rapid 

growth in Twitter (TW) and LinkedIn (LI) followers as of 7 December 2020 (TW: 630; LI: 1070). 

Also, the project website has been successfully established and promoted via Social Media 

 
1 The Knowledge and Tech Transfer Department of TIB (TIB-KTT) consists of Alexandra Garatzogianni and 

Michael Fribus. 
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(SoMe). Moreover, 6 different PLATOON printed materials have been created and 

disseminated both via the website and the SoMe channels. The PLATOON partners visited 32 

events2 both online and offline during the first project year. Furthermore, 2 Press Releases 

have been published on the PLATOON website and disseminated via SoMe. 

 

Thus, the WP9 has been ahead of the project schedule in the first months of the project 

already. Moreover, during the first year of the project, various marketing campaigns have 

been developed and realised which contributed significantly to the degree of awareness of 

PLATOON. Also, the project partners managed to visit numerous energy fairs and online 

events. 

 

Overall, the WP9 milestones and KPIs that were set by TIB-KTT at the beginning of the project 

have been reached and surpassed in M12. 

2. Overview of the Communication and Dissemination Strategy 

2.1 Objectives 

The goal of WP9 Communication & Dissemination is to organise and execute measures to 

disseminate and communicate the project and the results it will deliver according to the 

dissemination and communication strategies, defined in D9.1; all with strict alignment to the 

project IPR principles. 

 
The main objectives of WP9 (Task 9.1 and Task 9.4) are: 
 
ω CŀŎƛƭƛǘŀǘŜ ǎƘŀǊƛƴƎ ƻŦ ƪƴƻǿƭŜŘƎŜ ǿƛǘƘ ŜȄǘŜǊƴŀƭΣ ǘŀǊƎŜǘŜŘ ŀǳŘƛŜƴŎŜǎΣ ŀǎ ǿŜƭƭ ŀǎ ǘƻǿŀǊŘǎ ƻǘƘŜǊ 

units of the consortium partners, get feedback from those audiences, and engage them with 

the project through targeted dissemination activities e.g. presenting at academic and 

industrial conferences, holding workshops and meetings with developers and engineers, 

etc. 

 
ω tǊƻƳƻǘŜ Ǿƛǎƛōƛƭƛǘȅ ƻŦ ǘƘŜ ǇǊƻƧŜŎǘ ŀƴŘ ǊŀƛǎŜ ŀǿŀǊŜƴŜǎǎ ŀōƻǳǘ ǘƘŜ ǘƻǇƛŎǎ ƛǘ ŀŘŘǊŜǎǎŜǎ ǘƘǊƻǳƎƘ 

effective communication and outreach activities, e.g. publications, the maintenance of the 

project website, the distribution of printed and electronic material, publication of press 

releases, etc. The communication and dissemination strategy has been defined in D9.1 in 

greater detail. It will be refined and continuously improved at both individual-partner and 

consortium level. The success of the communication and dissemination strategy must be 

monitored in M12, M24 and M36 (D9.3).

 
2 The Knowledge & Tech Transfer department of TIB (TIB-KTT), consisting of Alexandra Garatzogianni & 

Michael Fribus, attended 25 events in total, promoting the PLATOON project.  
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2.2 Target Groups 

Table 1: PLATOON Stakeholder Target Groups 

STAKEHOLDER 

GROUP 

BRIEF DESCRIPTION WHY IS PLATOON INTERESTING TO 

THEM? 

HOW TO ADDRESS THEM? 

PLATOON 

Consortium 

partners 

All 20 partners directly involved in the 

PLATOON project. Wide range of 

institutions: enterprises, research 

institutes, public institutions, etc. 

PLATOON is of crucial importance to all 

Consortium partners as it aligns fully with 

their organisational goals and strategic 

direction in the domains of digitalisation 

and the energy sector in particular 

Social Media: YouTube, Twitter, 

LinkedIn (YT, TW, LI), Printed Media, 

Newsletters, Live Sessions, 

Workshops, Trainings, Website, Video 

Tutorials, Podcasts, PLATOON 

community on FBA platform 
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Energy 

generation 

companies/ 

Energy Service 

Companies 

(ESCOs)/ 

Renewable 

Energy (REN) 

Companies 

Commercial enterprises that focus on 

generating electricity, heat, hot water 

etc., as well as energy services to 

businesses and private households. Also 

focus on companies that specialise in 

renewable energy, green electricity 

trading and e-mobility. 

Should be prepared for emerging big data 

in the energy sector; links to partners with 

expertise in Big Data. 

Operation and maintenance of REN power 

plants, as well as electricity grids can be 

improved (e.g. easier to foresee upcoming 

maintenance work, optimised grids thus 

longer lifespan of those). 

The project aims to increase the RE share 

within the energy sector. By doing so, new 

REN businesses could be created which is 

especially good for start-ups and 

companies with innovative business 

models. 

Fairs/ Exhibitions, Live Sessions, 

Workshops, Trainings, Newsletters, 

Social Media (TW, LI, YT), Website, 

Specific Communication Campaigns, 

Printed Media, Video Tutorials, 

Podcasts, PLATOON community on 

FBA platform 

TSOs/ 

  

DSOs 

Transmission System Operators and 

Distribution System Operators that 

operate and maintain electricity and gas 

grids; those who provide whole local 

areas or municipalities with energy. 

Should be prepared for emerging big data 

in the energy sector; links to partners with 

expertise in Big Data. 

Fairs/ Exhibitions, Live Sessions, 

Workshops, Trainings, Newsletters, 

Social Media (TW, LI, YT), Website, 

Specific Communication Campaigns, 

Printed Media, Video Tutorials, 

Podcasts, PLATOON community on 

FBA platform 
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Small and 

medium 

enterprises 

(SMEs) 

Small and medium-sized companies that 

focus on a business that is very closely 

linked to the energy sector; e.g. energy-

heavy industries such as the automotive 

sector, mechanical engineering sector, 

pharma sector, construction sector etc. 

Especially those companies that have 

innovative and future-oriented business 

models. 

Should be prepared for emerging big data 

in the energy sector; links to partners with 

expertise in Big Data. 

The project aims to increase the REN share 

within the energy sector. By doing so, new 

REN businesses could be created, and this 

could be a chance for industries that could 

provide these with services, goods, know-

how etc. 

Fairs/ Exhibitions, Social Media (TW, LI, 

YT), Website, Specific Communication 

Campaigns, Printed Media, Live 

Sessions, Trainings, Workshops, Video 

Tutorials, Podcasts, PLATOON 

community on FBA platform 

Energy End 

Users/ Building 

owners 

Businesses and private households that 

consume energy. Also, those 

households/ businesses in focus that 

possess a REN plant in their homes, or 

those who want to buy eco power. 

Easier access to cheaper, more digitised 

and sustainable energy. 

A more decentralised energy system can be 

created that lowers costs for the energy 

users and interconnects households with 

each other (esp. via smart grids); energy 

security could be improved. 

Increased energy efficiency for buildings, 

offices etc. leading to significant cost 

savings. 

Fairs/ Exhibitions, Social Media (TW, LI, 

YT), Printed Media, Specific 

Communication Campaigns, PLATOON 

community on FBA platform 
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EU Political instances of the EC that 

represent the interests of the European 

Union. 

Increasing the REN share to reach the 

ambitious 2050 emissions goals. 

Help to create an inter-European energy 

grid that is better interconnected and much 

less dependent on fossil fuels (thus energy 

supply security on EU-level could be 

increased). 

Newsletters, Social Media (TW, LI, YT), 

Specific Communication Campaigns 

Municipalities Cities, settlements or communes that 

are responsible for certain local/ 

national/ European areas. 

Energy efficiency, optimised energy asset 

management and social welfare are key 

priorities of all municipalities and policy 

makers. 

Moreover, PLATOON addresses other 

topics such as smart cities, which are highly 

relevant 

Social Media (YT, LI, TW), Website, 

Journals, Press releases, Newsletter 

and Project Communication Material 

  

Universities and 

Research 

centres 

Public and private research and 

educational institutions that focus on 

providing people with constantly 

improving and up-to-date knowledge. 

The project results/ milestone results are 

an important input that could enable 

universities and research centres to 

exchange knowledge, technology, data etc. 

and provide other stakeholders with 

Social Media (YT, LI, TW), Website, 

Journals, Specific Communication 

Campaigns, Printed media, PLATOON 

community on FBA platform 
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valuable information (f.e. other scientific 

institutes, companies, etc.). 

General public All private persons that are generally 

interested in energy, REN, data science, 

ecology etc. 

The general public, i.e. private persons 

could be potentially interested in up-to-

date energy related topics such as REN, 

climate change, energy supply security, 

smart grids, and smart cities a.o. 

PLATOON addresses the interests of the 

general public due to the broad range of 

the topics that the project deals with. Thus, 

it can engage citizens who are not directly 

linked to the energy sector to engage 

themselves into energy topics and become 

proactive. 

Fairs, Social Media (esp. TW, YT), 

General Communication Campaigns, 

Printed Media 

Funding 

agencies 

Commercial enterprises and public 

institutions (f.e. Economic development 

companies) that are providing start-ups, 

SMEs and projects on EU level with 

know-how and financial resources. 

Funding agencies focus on state-of-the-art 

developments in their sector. 

PLATOON being an innovative project 

funded by the EC, will make sure to 

communicate its output to funding 

agencies in relevant domains. 

Fairs/ Exhibitions, Social Media (YT, LI, 

TW), Website, Specific Communication 
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3 ¢ƘŜ ǿƻǊŘ άǿŜōƛƴŀǊǎέ Ƙŀǎ ōŜŜƴ ǊŜǇƭŀŎŜŘ ōȅ ǘƘŜ ǘŜǊƳ άƭƛǾŜ ǎŜǎǎƛƻƴǎέΦ 
4 See above. 

Campaigns, Live Sessions3, Workshops, 

Trainings, PLATOON community on 

FBA platform 

Technological 

Platforms & 

Professional 

Associations 

and Initiatives 

Public platforms that focus on 

technology-based topics such as Big 

Data, data Science etc. Example: Leibniz-

Gemeinschaft. 

PLATOON implements the digitalisation of 

the energy sector. Its use cases and pilots 

are highly relevant to related platforms and 

associations in terms of technology 

transfer, state of the art and lessons 

learned which can spur further synergies. 

Journals, Social Media (YT, LI, TW), 

Website, Newsletters, Live Sessions4, 

Workshops, Trainings, PLATOON 

community on FBA platform 



D9.3 ς Communication and Dissemination Report  

PLATOON Contract No. GA 872592 Page 18 of 103 

2.3 Communication Channels and Tools 

2.3.1 Website and Social Media 

Both the website and the social media channels are the main dissemination tools of the 

PLATOON project.  

 

The PLATOON website is a cross-cutting online channel which hosts key information, e.g. 

press releases, blog posts, interviews, a brief project description, a page dedicated to the pilots 

of PLATOON, an introduction of each PLATOON consortium partner among others.  

 

Social Media (SoMe) channels such as Twitter5, LinkedIn6 or YouTube7 are used to share 

experience and participate in conversations about the progress of the project and disseminate 

project results and outcomes. Here, a simpler language is used in order to attract people who 

are less familiar with energy-related or technical topics. Moreover, SoMe such as Twitter and 

LinkedIn were used to redirect visitors to the website. Also, a PLATOON YouTube channel has 

been created to disseminate video material of the H2020 energy project. 

 
In less than a year, the PLATOON LinkedIn account generated over 1000 followers, while the 

PLATOON Twitter account crossed the 600-followers-mark. 

2.3.2 Online & Offline Events 

During the first year of the project, the PLATOON partners visited a broad range of either 

energy events or similar energy-related, technology, sustainability, ecology, business or 

climate events. Online events offered an excellent opportunity to participate in relevant 

energy-related events without being present physically in the event. During these online 

events, the TIB-KTT department made a great networking effort, i.e. connecting with relevant 

stakeholders and encouraging them to follow PLATOON on SoMe. 

 

All the visited online and offline events had the focus on the energy sector and were mostly 

attended by technical stakeholders. However, there were also events on sustainability in a 

broader sense as well as on digitalisation and technologies related to the digital 

transformation. These events attracted stakeholders from NGOs, ecological institutions, EU 

institutions with focus on sustainability as well as ICT companies, technology providers, start-

ups and accelerators. 

 

In total, the PLATOON partners visited 32 events8, both offline and online, from M1 to M12.  

 
5 https://twitter.com/PLATOON_EU 
6 https://www.linkedin.com/company/platoon-h2020/ 
7 https://www.youtube.com/channel/UCWK6cuUlkW53Ap26QggXTvA/about 
8 Of which the TIB-KTT department visited 25 events in total, as of 7 December 2020. 

https://twitter.com/PLATOON_EU
https://www.linkedin.com/company/platoon-h2020/
https://www.youtube.com/channel/UCWK6cuUlkW53Ap26QggXTvA/about
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2.3.3 Other Communication & Dissemination Activities 

Other communication & dissemination tools such as the PLATOON printed materials have 

been created in the first project year to exploit the H2020 PLATOON project, namely its 

mission, its vision and its goals. For this, the TIB-KTT prepared 2 different posters in sizes A1 

and A4 each, 1 flyer, 1 banner and 2 different stickers. In total, 6 different types of printed 

materials were created for the PLATOON project. All of them included info about the 

PLATOON project for different stakeholder groups from the energy sector and beyond. Here, 

the stickers and banners were visual materials to catch the attention of potential interested 

parties, while the posters and the flyer included more detailed info on the project itself. 

3. Communication and Dissemination Analysis & Results Monitoring 

3.1 Website 

The official PLATOON website9 of the H2020 PLATOON project has been designed to 

disseminate the project mission, vision, milestones & further info about the project. Besides 

the homepage (see Figures 1 - 3 below), there are 8 more pages displayed in the top bar of 

the PLATOON website: 

 άAbout PLATOONέΣ ŎƻƴǘŀƛƴƛƴƎ ŀ ƎŜƴŜǊŀƭ ƻǾŜǊǾƛŜǿΣ ǎŎƻǇŜ ŀƴŘ ƻōƧŜŎǘƛǾŜǎΣ ŀǇǇǊƻŀŎƘΣ 

expected results, the PLATOON Consortium, stakeholders, among other items. 

 άOpen CallsέΣ ŀ ǇŀƎŜ specifically dedicated to the PLATOON open calls that will be 

launched from M13 on. 

 άNews & EventsέΣ ŎƻƴǘŀƛƴƛƴƎ ōƭƻƎ Ǉƻǎǘǎ ǊŜΦ ǘƘŜ ŜǾŜƴǘǎ ǾƛǎƛǘŜŘ ōȅ ǘƘŜ t[!¢hhb 

partners, interviews of the PLATOON representatives, press releases in various 

languages, among other items. 

 άPlatformέΣ ǇǊŜǎŜƴǘƛƴƎ ǘƘŜ t[!¢hhb ǇƭŀǘŦƻǊƳ ƛǘǎŜƭŦΣ ŀǎ ǿŜƭƭ ŀǎ ǇǊƛƴǘŜŘ ƳŀǘŜǊƛŀƭǎΣ 

deliverables, among other items 

 άPilotsέΣ ŎƻƴǘŀƛƴƛƴƎ ŀ ƎŜƴŜǊŀƭ ƻǾŜǊǾƛŜǿ ŀǎ ǿŜƭƭ ŀǎ ƛƴŦƻ ǇŀƎŜǎ ŀōƻǳǘ ŜŀŎƘ ƻŦ ǘƘŜ т 

PLATOON pilots. 

 άNetworkέΣ ǇǊŜǎŜƴǘƛƴƎ ǘƘŜ !ǎǎƻciated Partners Programme, Ambassadors, 

Technology Transfer Programme, Mentoring Committee, Accelerated SMEs & Start-

ups and other related projects. 

 άEthics & SecurityέΣ ŎƻƴǘŀƛƴƛƴƎ ǘƘŜ ƭŜƎŀƭ ƛƴŦƻ ŀƴŘ ŀǎǇŜŎǘǎ ǊŜΦ ǘƘŜ ǿŜōǎƛǘŜ ƻŦ ǘƘŜ Iнлнл 

PLATOON project. 

 άContactέΣ ƛƴŘƛŎŀǘƛƴƎ ǘƘŜ /ƻƻǊŘƛƴŀǘƻǊ ŀƴŘ ǘƘŜ ²tф ƭŜŀŘǎ ŀǎ ŎƻƴǘŀŎǘǎ ǇŜƻǇƭŜ ŘƛǎǇƭŀȅŜŘ 

on the website. 

 
Figure 1: PLATOON Website - Homepage (Part 1) 

 
9 PLATOON Website: https://platoon-project.eu/  

https://platoon-project.eu/
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Figure 2: PLATOON Website - Homepage (Part 2) 

 
 
 
 
 

Figure 3: PLATOON Website - Homepage (Part 3) 
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Figure 4: PLATOON Website - Interviews section 

 
Figure 5: PLATOON Website - News section 
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3.1.1 Press Releases 

In the first project year (M1-M12), 2 PLATOON Press Releases have been published and 

ǇǊƻƳƻǘŜŘ Ǿƛŀ t[!¢hhbΩǎ {ƻaŜ ŀŎŎƻǳƴǘǎΣ ŀǎ ǿŜƭƭ ŀǎ ōȅ ǘƘŜ ƴŜǘǿƻǊƪǎ ƻŦ ŀƭƭ /ƻƴǎƻǊǘƛǳƳ 

partners and CORDIS.  

 

The first PLATOON Press Release has been published on the project website in M5 in nine (9) 

different languages of Consortium partners and beyond: English10, German11, Spanish12, 

 
10 https://platoon-project.eu/press-release-digitalising-the-energy-sector-with-disruptive-technologies-how-
platoon-brings-a-digital-platform-and-analytics-tools-to-the-industry/  
11 https://platoon-project.eu/pressemitteilung-digitalisierung-des-energiesektors-mit-bahnbrechenden-
technologien-wie-platoon-eine-digitale-plattform-und-analyse-tools-auf-den-energiemarkt-bringt/  
12 https://platoon-project.eu/nota-de-prensa-digitalizacion-del-sector-energetico-impulsada-por-tecnologias-
disruptivas-platoon-introduce-una-plataforma-digital-y-nuevas-herramientas-de-analisis-en-la-industria/  

https://platoon-project.eu/press-release-digitalising-the-energy-sector-with-disruptive-technologies-how-platoon-brings-a-digital-platform-and-analytics-tools-to-the-industry/
https://platoon-project.eu/press-release-digitalising-the-energy-sector-with-disruptive-technologies-how-platoon-brings-a-digital-platform-and-analytics-tools-to-the-industry/
https://platoon-project.eu/pressemitteilung-digitalisierung-des-energiesektors-mit-bahnbrechenden-technologien-wie-platoon-eine-digitale-plattform-und-analyse-tools-auf-den-energiemarkt-bringt/
https://platoon-project.eu/pressemitteilung-digitalisierung-des-energiesektors-mit-bahnbrechenden-technologien-wie-platoon-eine-digitale-plattform-und-analyse-tools-auf-den-energiemarkt-bringt/
https://platoon-project.eu/nota-de-prensa-digitalizacion-del-sector-energetico-impulsada-por-tecnologias-disruptivas-platoon-introduce-una-plataforma-digital-y-nuevas-herramientas-de-analisis-en-la-industria/
https://platoon-project.eu/nota-de-prensa-digitalizacion-del-sector-energetico-impulsada-por-tecnologias-disruptivas-platoon-introduce-una-plataforma-digital-y-nuevas-herramientas-de-analisis-en-la-industria/
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French13, Russian14, Serbian15, Basque16, Italian17, and Dutch18. Each of the different press 

release versions has been promoted on the PLATOON Twitter and LinkedIn accounts, incl. a 

brief abstract from the PR as well as a link leading to the press release in the corresponding 

language. 

 
Figure 6: Poste Italiane promoted PLATOON on their website and SoMe channels 

 
 

The second PLATOON Press Release has been published in M10, and presented the launch of 

the PLATOON Online Community on the FBA platform. On the PLATOON website, English19 

 
13 https://platoon-project.eu/communique-de-presse-numeriser-le-secteur-de-lenergie-avec-des-technologies-
de-rupture-comment-platoon-apporte-une-plate-forme-numerique-et-des-outils-danalyse-a-lindustrie/  
14 https://platoon-project.eu/%d0%bf%d1%80%d0%b5cc-%d1%80%d0%b5%d0%bb%d0%b8%d0%b7-
%d0%be%d1%86%d0%b8%d1%84%d1%80%d0%be%d0%b2%d0%ba%d0%b0-
%d1%8d%d0%bd%d0%b5%d1%80%d0%b3%d0%b5%d1%82%d0%b8%d1%87%d0%b5%d1%81%d0%ba%d0%be
%d0%b3%d0%be/  
15 https://platoon-project.eu/saopstenje-digitalizacija-energetskog-sektora-koriscenjem-tehnologija-sa-
visokim-potencijalom-za-unosenje-promena-u-konvencionalne-pristupe-kako-platoon-koristi-digitalnu-
platformu-i-analiticke-se/  
16 https://platoon-project.eu/prentsa-oharra-energia-sektorearen-digitalizazioa-teknologia-disruptiboen-
bultzadaz-platoonek-plataforma-digitala-eta-azterketarako-tresnak-txertatu-ditu-industrian/  
17 https://platoon-project.eu/comunicato-stampa-digitalizzare-il-settore-energetico-con-tecnologie-
rivoluzionarie-platoon-offre-una-piattaforma-digitale-e-strumenti-di-analisi-per-il-settore-industriale/  
18 https://platoon-project.eu/persbericht-digitalisering-van-de-energiesector-aan-de-hand-van-baanbrekende-
technologieen-hoe-platoon-een-digitaal-platform-en-analysetools-naar-de-industrie-brengt/  
19 https://platoon-project.eu/press-release-platoon-an-h2020-project-that-brings-a-digital-platform-and-
analytics-tools-to-the-energy-sector-launches-its-online-community/  

https://spaces.fundingbox.com/c/platoon
https://platoon-project.eu/communique-de-presse-numeriser-le-secteur-de-lenergie-avec-des-technologies-de-rupture-comment-platoon-apporte-une-plate-forme-numerique-et-des-outils-danalyse-a-lindustrie/
https://platoon-project.eu/communique-de-presse-numeriser-le-secteur-de-lenergie-avec-des-technologies-de-rupture-comment-platoon-apporte-une-plate-forme-numerique-et-des-outils-danalyse-a-lindustrie/
https://platoon-project.eu/%d0%bf%d1%80%d0%b5cc-%d1%80%d0%b5%d0%bb%d0%b8%d0%b7-%d0%be%d1%86%d0%b8%d1%84%d1%80%d0%be%d0%b2%d0%ba%d0%b0-%d1%8d%d0%bd%d0%b5%d1%80%d0%b3%d0%b5%d1%82%d0%b8%d1%87%d0%b5%d1%81%d0%ba%d0%be%d0%b3%d0%be/
https://platoon-project.eu/%d0%bf%d1%80%d0%b5cc-%d1%80%d0%b5%d0%bb%d0%b8%d0%b7-%d0%be%d1%86%d0%b8%d1%84%d1%80%d0%be%d0%b2%d0%ba%d0%b0-%d1%8d%d0%bd%d0%b5%d1%80%d0%b3%d0%b5%d1%82%d0%b8%d1%87%d0%b5%d1%81%d0%ba%d0%be%d0%b3%d0%be/
https://platoon-project.eu/%d0%bf%d1%80%d0%b5cc-%d1%80%d0%b5%d0%bb%d0%b8%d0%b7-%d0%be%d1%86%d0%b8%d1%84%d1%80%d0%be%d0%b2%d0%ba%d0%b0-%d1%8d%d0%bd%d0%b5%d1%80%d0%b3%d0%b5%d1%82%d0%b8%d1%87%d0%b5%d1%81%d0%ba%d0%be%d0%b3%d0%be/
https://platoon-project.eu/%d0%bf%d1%80%d0%b5cc-%d1%80%d0%b5%d0%bb%d0%b8%d0%b7-%d0%be%d1%86%d0%b8%d1%84%d1%80%d0%be%d0%b2%d0%ba%d0%b0-%d1%8d%d0%bd%d0%b5%d1%80%d0%b3%d0%b5%d1%82%d0%b8%d1%87%d0%b5%d1%81%d0%ba%d0%be%d0%b3%d0%be/
https://platoon-project.eu/saopstenje-digitalizacija-energetskog-sektora-koriscenjem-tehnologija-sa-visokim-potencijalom-za-unosenje-promena-u-konvencionalne-pristupe-kako-platoon-koristi-digitalnu-platformu-i-analiticke-se/
https://platoon-project.eu/saopstenje-digitalizacija-energetskog-sektora-koriscenjem-tehnologija-sa-visokim-potencijalom-za-unosenje-promena-u-konvencionalne-pristupe-kako-platoon-koristi-digitalnu-platformu-i-analiticke-se/
https://platoon-project.eu/saopstenje-digitalizacija-energetskog-sektora-koriscenjem-tehnologija-sa-visokim-potencijalom-za-unosenje-promena-u-konvencionalne-pristupe-kako-platoon-koristi-digitalnu-platformu-i-analiticke-se/
https://platoon-project.eu/prentsa-oharra-energia-sektorearen-digitalizazioa-teknologia-disruptiboen-bultzadaz-platoonek-plataforma-digitala-eta-azterketarako-tresnak-txertatu-ditu-industrian/
https://platoon-project.eu/prentsa-oharra-energia-sektorearen-digitalizazioa-teknologia-disruptiboen-bultzadaz-platoonek-plataforma-digitala-eta-azterketarako-tresnak-txertatu-ditu-industrian/
https://platoon-project.eu/comunicato-stampa-digitalizzare-il-settore-energetico-con-tecnologie-rivoluzionarie-platoon-offre-una-piattaforma-digitale-e-strumenti-di-analisi-per-il-settore-industriale/
https://platoon-project.eu/comunicato-stampa-digitalizzare-il-settore-energetico-con-tecnologie-rivoluzionarie-platoon-offre-una-piattaforma-digitale-e-strumenti-di-analisi-per-il-settore-industriale/
https://platoon-project.eu/persbericht-digitalisering-van-de-energiesector-aan-de-hand-van-baanbrekende-technologieen-hoe-platoon-een-digitaal-platform-en-analysetools-naar-de-industrie-brengt/
https://platoon-project.eu/persbericht-digitalisering-van-de-energiesector-aan-de-hand-van-baanbrekende-technologieen-hoe-platoon-een-digitaal-platform-en-analysetools-naar-de-industrie-brengt/
https://platoon-project.eu/press-release-platoon-an-h2020-project-that-brings-a-digital-platform-and-analytics-tools-to-the-energy-sector-launches-its-online-community/
https://platoon-project.eu/press-release-platoon-an-h2020-project-that-brings-a-digital-platform-and-analytics-tools-to-the-energy-sector-launches-its-online-community/
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and German20 versions of the second PR have been published. Besides the PLATOON website, 

it has been published both on the website of TIB (see Figure 7) and of FBA (see Figure 8) in 

English21,22 and German23,24 respectively. Moreover, the PR has been published on the 

website of PI in English and Italian. 

 
Figure 7: Promotion of the second PLATOON Press Release on the TIB website 

 
 

Figure 8: Promotion of the second PLATOON Press Release on the FBA website 

 

 
20 https://platoon-project.eu/pressemitteilung-platoon-ein-h2020-projekt-das-eine-digitale-plattform-und-
analysetools-fur-den-energiesektor-zur-verfugung-stellt-ruft-eine-eigene-online-community-ins-leben/  
21 https://blogs.tib.eu/wp/tib/2020/10/06/platoon-launches-its-online-community/  
22 https://spaces.fundingbox.com/spaces/platoon-news-events-articles-more/5f7776b4f9a7a75c28f356ae  
23 https://blogs.tib.eu/wp/tib/2020/10/06/platoon-ruft-eigene-online-community-ins-leben/  
24 https://spaces.fundingbox.com/spaces/platoon-news-events-articles-more/5f7bae8ff9a7a75c28f35902  

https://platoon-project.eu/pressemitteilung-platoon-ein-h2020-projekt-das-eine-digitale-plattform-und-analysetools-fur-den-energiesektor-zur-verfugung-stellt-ruft-eine-eigene-online-community-ins-leben/
https://platoon-project.eu/pressemitteilung-platoon-ein-h2020-projekt-das-eine-digitale-plattform-und-analysetools-fur-den-energiesektor-zur-verfugung-stellt-ruft-eine-eigene-online-community-ins-leben/
https://blogs.tib.eu/wp/tib/2020/10/06/platoon-launches-its-online-community/
https://spaces.fundingbox.com/spaces/platoon-news-events-articles-more/5f7776b4f9a7a75c28f356ae
https://blogs.tib.eu/wp/tib/2020/10/06/platoon-ruft-eigene-online-community-ins-leben/
https://spaces.fundingbox.com/spaces/platoon-news-events-articles-more/5f7bae8ff9a7a75c28f35902


D9.3 ς Communication and Dissemination Report  

PLATOON Contract No. GA 872592 Page 25 of 103 

On Twitter and LinkedIn, the publication of the second PLATOON Press Release has been 

promoted in English, German, French, Russian, Spanish, Brazilian Portuguese, EU 

Portuguese, Greek, and Italian as can be seen in Figure 9 below. 

 

The upcoming third Press Release of the PLATOON project is planned to be published in M13 

(i.e. January 2021), and the topic will be the launch of the PLATOON Open Calls. 
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Figure 9: Promotion of the 2nd PLATOON Press Release on TW in various languages 

(English, German, French, Portuguese, Spanish, Italian, Russian, Greek) 
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3.2 Social Media 

3.2.1 Twitter 
The PLATOON TW account25 has been used to attract the general public that were interested 

in topics such as energy, sustainability, efficiency, innovation, digitalisation, among others. 

Nevertheless, TW could also attract stakeholders that were directly involved in the energy 

sector, as well as TW accounts of the different DGs of the European Commission. Because of 

the character restriction for each post, the tweets were shorter, and the language was easier 

than f.e. on LI. The biggest follower growth of the PLATOON TW account could be achieved 

in June/July (M6-M7)26 especially during the EUSEW2020 events, and in October27 (M10). 

 

3.2.1.1 Twitter Statistics January - June 2020 (M1-M6) 

Figure 10: PLATOON Twitter Stats January 2020 (M1) 

 

 
25 https://twitter.com/PLATOON_EU  
26 See Figures 16 and 17 on pages 32 and 34. 
27 See Figure 20 on page 37. 

https://twitter.com/PLATOON_EU
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Figure 11: Most successful PL Tweets (M1-M12) 
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Figure 12: PLATOON Twitter Stats February 2020 (M2) 
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Figure 13: PLATOON Twitter Stats March 2020 (M3) 
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Figure 14: PLATOON Twitter Stats April 2020 (M4) 
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Figure 15: PLATOON Twitter Stats May 2020 (M5) 
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Figure 16: PLATOON Twitter Stats June 2020 (M6) 
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Table 2: PLATOON Twitter Stats M1 - M6 (incl. time before project start in 2019) 

 201928 M1 M2 M3 M4 M5 M6 

Tweets - 1 16 29 27 37 64 

Impressions - 2,320 28.6K 54.9K 54.7K 54.5K 61.9K 

Profile Visits 75 205 1,717 2,194 1,909 2,566 3,193 

Mentions - 2 13 11 17 27 48 

New Followers 9 21 41 29 54 53 85 

 
28 Time before the official start of the H2020 PLATOON project in M1 (January 2020). 
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3.2.1.2 Twitter Statistics July - December 2020 (M7-M12) 

Figure 17: PLATOON Twitter Stats July 2020 (M7) 
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Figure 18: PLATOON Twitter Stats August 2020 (M8) 
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Figure 19: PLATOON Twitter Stats September 2020 (M9) 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
































































































































