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Abstract: This document monitors, analyses, and evaluates
communication and dissemination activities during the
project year of PLATOON (N112), developed as per ti
communication and dissemination strategy. The main outg
of this deliverable is, that the majority of the communicatio
dissemination KPIs have been achievitdis WP9 progress
very well during e first project year, and is now already ah
of the schedule.
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Executive Summary

¢KS | HAHAN t[! ¢h hBRLAfArINENE Sh@iicTOGSTok S NB & ¢ 0 -Aa |y
financed project that aims to digitalise the energy sector. PLATOON was launched in January
2020 (M1) and runs until December 2022 (M36). It will research ways toldigithe energy

sector by developing COSMAGMpliant reference architecture for big data processing. The
project partners will create a digital platform and multiple analytics tadpecifically for the

energy sectorg that will gather and summarise imfmation from multiple sources (i.e.
renewable energy power plants, ESCOs, end users, TSOs, DSOs, etc.), thus helping
stakeholders to find and use effectively the most relevant and updated information when

being active on the energy market.

¢KS G5dpdday A ORYX2Y YR S5AaaSYAYylLFGAz2y wSLR2 NI
G/ 2YYdzy AOFGA2Y YR 5AaaSYAylLGAzyé (2 o06S RSt
deliverable is to provide an insightful report about the communication and dissemination
activities of PLATOQOdNIring the first project year as well as the targets and milestones that

have been reached within the given time frame. PLATOON followed a widespread set of
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dissemination and communication activities in order to communicate the project outcomes
to the publc, stakeholders, potential users, and experts from the energy industry among
others.

Chapter 1 briefly introduces PLATOON and the communication activities that have been made
within the first project year. Chapter 2 gives a brief overview of the commatioit and
dissemination strategy, namely the objectives that have been set at the start of the project,
the specific target groups as well as the communication and dissemination channels and that
have been used to reach various stakeholders. In Chaptezr@ is a detailed monitoring and
analysis of the communication and dissemination activities on the website and social media
channels, communication and dissemination campaigns, events, open calls, workshops and
training, scientific publications as welliaglustrial dissemination.

Chapter 4 elaborates on the BRIDGE events in which the PLATOON partners took part. Chapter
5 concludes the most important outcomes of the deliverable as well as an outlook for the
upcoming two project years. In Chapter 6, two quanies give an internal review about this
deliverable. And finally, in Chapter 7, we include some prajeletted references.

1. Introduction

¢CKS AY 2F a5dd®o / 2YYdzyAOFIGA2Y 3 5Aa&aSYAYLIl G
G/ 2YYdzyAOI GABYN 29 E5RFABXKBYE[ ! ¢hhb LINR2SOG G2
deadline for D9.3 is in December 2020 (M12). Therefore, D9.3 monitors the overall success of
the Communication and Dissemination activities for the first project year 202@&
Knowledge and Techlransfer Department of the Technische Informationsbibliothek
Hannover (THKTT) is in charge ofTasks 9.1 and 9.4 of the WP9 Communication &
Disseminationin the scope of the H2020 PLATOON Project.

At the beginning of the PLATOON project, a comprehensive communication and dissemination
plan was developed in D9.1 (due in M3) to communicate the mission, vision, progress, and
results of the project to various stakeholders both from the energy sectorbaydnd. Since

then, the project has been visible across the project website, social media channels such as
Twitter, LinkedIn, an&¥ouTube printed materials such as the project brochures, flyers, and
stickers, and various marketing campaigns as well agarking during energy online events.

Both the online and offline communication and dissemination tools have been substantiated
more in detail in D9.2 (due in M4).

The first project year turned out to be very successful for WP9 of the PLATOON projat. Sin
the start of the project in M1, the PLATOON Twitter and LinkedIn accounts experienced a rapid
growth inTwitter (TW)and LinkedInLDfollowers as of7 December 2020 (TV630; L1:1070).

Also, the project website has been successfully established sordgted via Social Media

1 TheKnowledge and Tech Transfer Department of TIB (KB consists ofAlexandra Garatzogianrind
Michael Fribus
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(SoMe). Moreover,6 different PLATOON printed materialhave been created and
disseminated both via the website and the SoMe channels. The PLATOON partner82isited
events both online and offline during the first project yedfurthermore,2 Press Releases
have been published on the PLATOON website and disseminated via SoMe.

Thus, the WP9 has been ahead of the project schedule in the first months of the project
already. Moreover, during the first year of the projeegrious marketing campaigns have
been developed and realised which contributed significantly to the degree of awareness of
PLATOON. Also, the project partners managed to visit numerous energy fairs and online
events.

Overall, the WP9 milestones and KPigttwere set by THKTT at the beginning of the project
have been reached and surpassed in M12.

2. Overview of the Communication and Dissemination Strategy

2.1 Objectives

The goal of WP9 Communication & Dissemination is to organise and execute measures to
disseminate and communicate the project and the results it will deliver according to the
dissemination and communication strategies, defined in D9.1; all with strict alignment to the
project IPR principles.

The main objectives P9 (Task 9.1 and Taskipare:

w CIOAfAGIGS &aKFNAY3 2F (y26ft SRIS 6AGK SEGSN
units of the consortium partners, get feedback from those audiences, and engage them with

the project through targeted dissemination activities gpgesenting at academic and

industrial conferences, holding workshops and meetings with developers and engineers,

etc.

w tNRPY23GS GAaAOAfAGE 2F (GUKS LINRP2SOG FYR NI AA
effective communication and outreach activitjesg. publications, the maintenance of the

project website, the distribution of printed and electronic material, publication of press

releases, etc. The communication atidsemination strategy has been defined in D9.1 in

greater detail. It will be refing and continuously improved at both individey@édrtner and

consortium level. The success of gtmmmunication and disseminatigstrategymustbe

monitored in M12, M24 and M36 (D9.3).

2 TheKnowledge & Tech Transfer department of TIB (KBT) consisting of Alexandra Garatzogianni &
Michael Fribus, attended5 eventsin total, promoting the PLATOON project.
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2.2 Target Groups

STAKEHOLD

GROUP

Tablel: PLATOORBtakeholder Target Groups

BRIEF DESCRIPTION

WHY IS PLATOON INTERESTING ~
THEM?

HOW TO ADDRESS THEM?

PLATOON All 20 partners directly involved in tf PLATOON is of crucial importance to| Social Media: YouTube, Twitte
Consortium PLATOON project. Wide range [ Consortium partners as it aligns fully wi LinkedIn (YT, TW, LI), Printed Me(
partners institutions:  enterprises,  researc| their organisational goals and strateq Newsletters, Live Sessior
institutes, public institutions, etc. direction in the domains of digitalisatiq Workshops, Trainings, Website, Vid
and the energy sector iparticular Tutorials, Podcasts, PLATO
community on FBA platform
PLATOON Contract No. GA 872592 Pagel2of 103
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Energy
generation
companies/

Energy Servic

Commercial enterprises that focus (
generating electricity, heat, hot wate
etc., as well as energy services
businesses and private households. A
focus on companies that speciaisn

Should be prepared for emerging big d4
in the energy sector; links to partners wi
expertise in Big Data.

Operation and maintenance of REN poV

Fairs/ Exhibitions, Live Sessions,

Workshops, Trainings, Newslette
Social Media (TW, LI, YT), Webqg
Specific Communication Campaig

Companies renewable energy, green electricit plants, as well as elettity grids can bq Printed Media, Video Tutorial

(ESCOs)/ trading and emobility. improved €.g. easier to foresee upcomin Podcasts, PLATOON community

maintenance work, optimised grids th{ FBA platform

Renewable longer lifespan of those).

Energy  (REN

Companies The project aims to increase the RE sh

within the energy sector. By doing so, n¢
REN businesses could be created whig
especially good for stadps and
companies with innovative busineg
models.

TSOs/ Transmission System Operators & Should be prepared for emerging big dq Fairs/ Exhibitions, Live Sessio
Distribution System Operators th{ in the energy sector; links to partners wi{ Workshops, Trainings, Newslette
operate and maintain electricity and g{ expertise in Big Data. Social Media (TW, LI, YT), Webs

DSOs grids; those who provide whole loc Specific Communication Campaig
areas or municipalities with energy. Printed Media, Video Tutorial

Podcasts, PLATOON conmity on
FBA platform
PLATOON Contract No. GA 872592 Pagel3of 103
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Small and mediursized companies thg
focus on a business that is very clos
linked to the energy sector; e.gnergy
heavy industries such as the automoti
sector, mechanical engineering sect
pharma sector, construction sector et(

Especially those companies that hg
innovative and futureoriented business
models.

Should be prepared for emerging big d4
in the energy sector; links to partners wi
expertise in Big Data.

The project aims to increase the REN sh
within the energy sector. By doing so, n¢
REN businesses could be created, and
could be a chance for industries that cog
provide these withservices, goods, knav
how etc.

Fairs/ Exhibitions, Social Media (TW
YT), Website, Specific Communicat
Campaigns, Printed Media, Li
Sessions, Trainings, Workshops, Vi
Tutorials, Podcasts, PLATO
community on FBA platform

Small ano
medium
enterprises
(SMEs)

Energy Eng

Users/ Building
owners

Businesses and private households tl
consume energy. Also, thog
households/ businesses ifocus that
possessa REN plant in their homes,
those who want to buy eco power.

Easieraccess to cheaper, more digéc
and sustainablenergy.

A more decentralisd energy system can |
created that lowers costs for the enerf
users and interconnects households w
each other (esp. via smart grids); ene
security could be improved.

Increased energy efficiency for building
offices etc. leading to significant cQ
savings.

Fairs/ Exhibitions, Social Media (TW
YT), Printed Media, Speci
Communication Campaigns, PLATQ
community on FBA platform

PLATOON

Contract No. GA 872592
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EU

Political instances of the EC th
represent the interests of th&uropean
Union.

Increasing the REN share to reach
ambitious 2050 emissions goals.

Help to create an inteEuropean energ
grid that is better interconnected and mug
less dependent on fossil fuels (thus ene
supply security on Elével could b¢g
increased).

Newsletters, Social Media (TW, LI, \
Specific Communication Campaigns

Municipalities

Cities, settlements or communes th
are responsible for certain loca
national/ European areas.

Energy efficiency, optimised energy as
management andsocial welfare are ke
priorities of all municipalities and polig
makers.

Moreover, PLATOON addresses ot
topics such as smart cities, which are hig
relevant

Social Media (YT, LI, TW), Webs
Journals, Press releases, Newsle
and Project Commuaoation Material

Universities anc

Public and private research ai

The project results/ milestone results al

Social Media (YT, LI, TW), Webs

Research educational institutions that focus ol an important input that could enabl{ Journals, Specific Communicati
centres providing people with constantl| universities and research centres | Campaigns, Printed media, PLAT(Q
improving and ugo-date knowledge. | exchange knowledge, technology, data § community on FBA platform
and provide other stakeholders wit
PLATOON Contract No. GA 872592 Pagel5of 103
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valuable information (f.e. other scientif
institutes, compaies, etc.).

General public

All private persons that are genera
interested in energy, REN, data scien
ecology etc.

The g@neral public, i.e. private persof
could be potentially interested in uf-
date energy related topics such as R
climate change, energy supply secur
smart grids, and smatrt cities a.o.

PLATOON addresses the interests of
general public due to thdroad range of
the topics that the project deals with. Thy
it can engage citizens who are not direg
linked to the energy sector to enga
themselves into energy topics and becof
proactive.

Fairs, Social Media (esp. TW, Y
General Communication Caaigns,
Printed Media

Funding Commercial enterprises and pub| Funding agencies focus atate-of-the-art | Fairs/ Exhibitions, Social Media (YT
agencies institutions (f.e. Economic developme| developments in their sector. TW), Website, Specific Commuation
companies) that are providing stamps, _ _ _ _
SMEs and projects on EU level w PLATOON being an innovative proj
know-how and financial resources. | funded by the EC, wil make sure
communicate its output to fundin
agencies in relevant domains.
PLATOON Contract No. GA 872592 Pagel6 of 103
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Campaigns, Live Sessign&/orkshops
Trainings, PLATOON community
FBA platform

Technological
Platforms
Professional
Associations
and Initiatives

&
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2.3 Communication Channels and Tools

2.3.1 Website and Social Media

Both the website and the social media channais the main dissemination tools of the
PLATOON project.

The PLATOON websites a crossutting online channel which hosts key information, e.g.
press releases, blog posts,entiews, a brief project description, a page dedicated to the pilots
of PLATOON, an introduction of each PLATOON consortium partner among others.

Social Media (SoMe) channelich as Twitter LinkedIf or YouTubé are used to share
experience and participate in conversations about the progress of the project and disseminate
project results and outcomes. Here, a simpler language is used in order to attract people who
are less familiar with energielated or technichtopics. Moreover, SoMe such as Twitter and
LinkedIn were used to redirect visitors to the website. Also, a PLATOON YouTube channel has
been created to disseminate video material of the H2020 energy project.

In less than a year, theLATOON Linkedbccaint generated ovefl000followers, while the
PLATOON Twittesiccount crossed th600-followersmark.

2.3.2 Online & Offline Events

During the first year of the project, the PLATOON partners visited a broad range of either
energy events or similar energglated, technology, sustainability, ecology, business or
climate events. Online events offered an excellent opportunity to participate in relevant
energyrelated events withoutbeing present physically in the event. During these online
events, the TIEKTT é@partment made a great networking effort, i.e. connecting with relevant
stakeholders and encouraging them to follow PLATOON on SoMe.

All the visited online and offline events had the focus on the energy sector and were mostly
attended by technical stakeliers. However, there were also events on sustainability in a
broader sense as well as on digitalimn and technologies related to the digital
transformation. These events attracted stakeholders from NGOs, ecological institutions, EU
institutions with facus on sustainability as well as ICT companies, technology providers, start
ups and accelerators.

In total, the PLATOON partners visi2levents, both offline and online, from M1 to M12.

5 https://twitter.com/PLATOON_EU

6 https://www.linkedin.com/company/platoorh2020/

7 https://www.youtube.com/channel/UCWK6cuUIkW53Ap26QggXTvA/about

8 Of which theTIBKTTdepartment visited25 eventsin total, as of 7 December 2020.
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2.3.3 Other Communication & Dissemination Activities

Other communication & dissemination tools such as the PLATOON printed materials have
been created in the first project year to exploit the H2020 PLATOON project, namely its
mission, its vision and its goals. For this, theRTB prepared 2 different posters ineszAl

and A4 each, 1 flyer, 1 banner and 2 different stickers. In t6tdifferent types of printed
materials were created for the PLATOON project. All of them included info about the
PLATOON project for different stakeholder groups from the energy isantbbeyond. Here,

the stickers and banners were visual materials to catch the attention of potential interested
parties, while the posters and the flyer included more detailed info on the project itself.

3. Communication and Dissemination Analysis & Ré&stylonitoring

3.1 Website

The official PLATOON web8itef the H2020 PLATOON project has been designed to
disseminate the project mission, vision, milestones & further info about the project. Besides
the homepage (see Figures B below), there are 8 nte pages displayed in the top bar of
the PLATOON website:
GAbout PLATOONY O2y dFAyAy3a | 3ISYSNIrf 20SNBASGHZ
expected results, the PLATOON Consortium, stakeholders, among other items.
6Open Calls = | spedifiGlly dedicated to the PLATOON open calls that will be
launched from M13 on.
MNews & Events > O2y Ul AyAy3 of23 Lada NB» GKS
partners, interviews of the PLATOON representatives, press releases in various
languages, amongther items.
GPlatformé¢ = LINBaSydAy3a GKS t[!¢hhb LIFGF2NY A
deliverables, among other items
GPilotst = O2y UGl AYyAy3 | 3ISYSNIt 20SNWUASG | a o
PLATOON pilots.
GNetworké = LINB & Sy ( Aciited Partaés Progrdn®, Ambassadors,
TechnologyTransfer Programme Mentoring Committee, Accelerated SMEs & Start
ups and other related projects.
GEthics & Security > O2y Ul AyAy3a (GKS €S3Ff AyF2 FyR |
PLATOON project.
Gontactt = AYRAOIFGAY3I (GKS [/ 22NRAYFG2NI I yR (KS
on the website.

Figurel: PLATOON Webskélomepage (Part 1)

9 PLATOON Websitkttps://platoon-project.eu/
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Figure2: PLATOON Websiélomepage (Part 2)
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Alexandra Garatzogianni & Michael Fribus from
PLATOON & TIB-KTT visited the European Big
Data Value Forum

During the Burcoesn Big Oats Vakue Forem, Alexgngrs Garatroglanss ang Michse! Fobus
represeated the M20Z0 PLETOON project 3nd the Koomiedpe & Tech Tramater
Separiment of Lalariz idarmation Canter for Science so¢f Technolagy (TIB-KTT]

PLATOON & TIB-KTT attended the FSR Global
Energy Innovation Week 2020

m On 26 - 28 Oxtober 2000, Mexarars Garstaognml 3 Michas Pribus Srom PLATOON
PR

H a7 the Knowleripe § Tach Tramsfer cepartrrers of the Lelbnis svarmation Center of
T3 Schence and Technolagy [T1H) vialtes the P45 Gl Erergy Isnovartion Week 2020

PLATOON & TIB-KTT visited European Week of
'@ Regions and Cities 2020 - Green Europe

From 1910 22 Oclober 2000 Alexandrs Garatzogianni and Michas! Fribus were visiting
the Euraoesn Waek of Segfons and Cities 2000 that took place from 17 - 22 Omober
2020.

3.1.1 Press Releases

In the first project year (MiIM12), 2 PLATOON Press Releases have bedrshmb and
LINEY2GSR @Al t[!¢hhbQa {2aS | O002dzyiasz
partners and CORDIS.

The first PLATOON Press Release has been published mojdwt websitein M5 innine (9)
different languages of Consortium partners and beyond: EndfistGerman?!, Spanisk,

10 https://platoon-project.eu/pressreleasedigitalisingthe-energysectorwith-disruptivetechnologieshow-
platoon-bringsa-digitalplatform-and-analyticstools-to-the-industry/

11 https://platoon-project.eu/pressemitteilunedigitalisierungdes-energiesektoranit-bahnbrechenden
technobgienwie-platooneine-digitale-plattform-und-analysetools-auf-den-energiemarkibringt/

12 https://platoon-project.eu/notade-prensadigitalizaciondel-sectorenergeticeimpulsadapor-tecnologias
disruptivasplatoorrintroduce-unaplataformadigitaly-nuevasherramientasde-analisisen-la-industria/
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French3, Russial, Serbiart®, Basqué®, Italian'’, and DutcH® Each of the different press
release versions has been promoted on the PLATOON TwittelcinkeldIin accounts, incl. a
brief abstract from the PR as well as a link leading to the press release in the corresponding
language.

Figure6: Poste Italiane promoted PLATOON on their website and SoMe channels
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The second PLATOON Press Release has been published in M10, and presented the launch of
the PLATOON Online Commundy the FBA platform. On theLATOON websiteEnglisi®

13 https://platoon-project.eu/communiguede-pressenumeriserle-secteurde-lenergieavecdestechnologies
de-rupture-commentplatoonrapporte-une-plate-forme-numeriqueet-desoutils-danalysea-lindustrie/

1 https://plato on-project.eu/%d0%bf%d1%80%d0%bB86d1%80%d0%b5%d0%bb%d0%b8%d0%b7
%d0%be%d1%86%d0%b8%d1%84%d1%80%d0%be%d0%b2%d0%ba%d0%b0
%d1%8d%d0%bd%d0%b5%d1%80%d0%b3%d0%b5%d1%82%d0%b8%d1%87%d0%hb5%d1%81%d0%ba%d0%be
%d0%b3%d0%be/

15 https://platoon-project.eu/saopstenjedigitalizacijaenergetskogsektorakoriscenjemtehnologijasa
visokimpotencijalomzaunosenjepromenau-konvencionalneoristupe-kakoplatoonkoristi-digitalnu
platformu-i-analitickese/

16 https://platoon-project.eu/prentsacharraenergiasektorearendigitalizazioateknologiadisruptiboen
bultzadazplatoonekplataforma-digitala-eta-azterketaraketresnaktxertatu-ditu-industrian/

17 https://platoon-project.eu/comunicatestampadigitalizzareil-settore-energeticecontecnologie
rivoluzionarieplatoon-offre-unapiattaforma-digitale-e-strumentidi-analistper-il-settore-industriale/

18 https://platoon-project.eu/persberichidigitaliseringvan-de-energiesectormande-handvanbaanbrekende
technologieerhoe-platoon-eendigitaatplatform-en-analysetoolsnaarde-industrie-brengt/

19 https://platoon-project.eu/pressreleaseplatoon-an-h2020project-that-bringsa-digitalplatform-and-
analyticstools-to-the-energysectorlaunchesits-online-community/
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https://platoon-project.eu/prentsa-oharra-energia-sektorearen-digitalizazioa-teknologia-disruptiboen-bultzadaz-platoonek-plataforma-digitala-eta-azterketarako-tresnak-txertatu-ditu-industrian/
https://platoon-project.eu/comunicato-stampa-digitalizzare-il-settore-energetico-con-tecnologie-rivoluzionarie-platoon-offre-una-piattaforma-digitale-e-strumenti-di-analisi-per-il-settore-industriale/
https://platoon-project.eu/comunicato-stampa-digitalizzare-il-settore-energetico-con-tecnologie-rivoluzionarie-platoon-offre-una-piattaforma-digitale-e-strumenti-di-analisi-per-il-settore-industriale/
https://platoon-project.eu/persbericht-digitalisering-van-de-energiesector-aan-de-hand-van-baanbrekende-technologieen-hoe-platoon-een-digitaal-platform-en-analysetools-naar-de-industrie-brengt/
https://platoon-project.eu/persbericht-digitalisering-van-de-energiesector-aan-de-hand-van-baanbrekende-technologieen-hoe-platoon-een-digitaal-platform-en-analysetools-naar-de-industrie-brengt/
https://platoon-project.eu/press-release-platoon-an-h2020-project-that-brings-a-digital-platform-and-analytics-tools-to-the-energy-sector-launches-its-online-community/
https://platoon-project.eu/press-release-platoon-an-h2020-project-that-brings-a-digital-platform-and-analytics-tools-to-the-energy-sector-launches-its-online-community/
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andGermart®versions of the second PR have been published. Besides the PLATOON website,
it has been published both on the website BB (see Figure 7) and ¢BA(see Figure 8) in
Englisit??> and Germa#r®?* respectively Moreover, the PR has been published on the
website ofPlin Englishand Italian.

Figure7: Promotion of the second PLATOON Press Release on the TIB website
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20 https://platoon-project.eu/pressemitteiluneplatoon-ein-h2020projekt-daseine-digitale-plattform-und-
analysetooldur-den-energiesektoizur-verfugungstellt-ruft-eine-eigeneonline-communityins-leben/

21 https://blogs.tib.eu/wp/tib/2020/10/06/platoon-launchesits-online-community/

22 https://spaces.fundingbox.com/spaces/platoemews-eventsarticlesmore/5f7776b4f9a7a75c28f356ae
23 https://blogs.tib.eu/wp/tib/2020/10/06/platoon-ruft-eigeneonline-communityins-leben/

2 nhitps://spaces.fundingbox.com/spaces/platoarews-eventsarticlesmore/5f7bae8ff9a7a75c2835902
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On Twitter and LinkedIn, the publication of the second PLATOON Press Release has been
promoted in English, German, French, Russian, Spanish, Brazilian Portuguese, EU
Portuguese, Greek, and Italiaas can beseen in Figure 9 below.

The upcoming third Press Release of the PLATOON project is planned to be published in M13
(i.e. January 2021), and the topic will be the launch of the PLATOON Open Calls.
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Figure9: Promotion of the 2nd PLATOON Press Release on TW in various languages

(English, German, French, Portuguese, Spanish, Italian, Russian, Greek)
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3.2 Social Media

3.2.1 Twitter
The PLATOON TW accaiihtas been used to attract the geradmpublic that were interested

in topics such as energy, sustainabilitifioeency, innovation, digitale&gion, among others.
Nevertheless, TW could also attract stakeholders that were directly involved in the energy
sector, as well as TW accounts of thiferent DGs of the European Commission. Because of
the character restriction for each post, the tweets were shorter, and the language was easier
than f.e. on LI. Thbiggest follower growthof the PLATOON TW account could be achieved
in June/July (M8V7)? especially during the EUSEW?2020 events, and in Octai410).

3.2.1.1 Twitter Statistics Januarydune 2020 (MAM6)
FigurelO: PLATOON Twitter Ssatlanuary 2020 (M1)

W Analytics on Tesen Movy rurconpasy © v (D
Jan 2020

Top Tweet Top mention 1 2320

Dur Kick-aff is taking place today & TIB Te x

tomorrow in Paris! We will be sharing soon

ul‘_“‘"’e, about o, The eV H2020 proekt platoon &u 205 2

Digital PLAtform and analytic TOOIs for

eNergy) staret last week with a Kick-off In

1B in this 21

project you can find at bd euy/enirese

Parns More about the tasks of

View Tweel activity

Top Follower
.
' :,. . . . .

Soren Auer

5 https://twitter.com/PLATOON_EU
26 See Figures 16 and 17 on pages 32 and 34.
27 See Figure 20 on page 37.
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Figurell: Most successful PL Tweets (M12)
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mmavzwem Why not you?
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Figurel2: PLATOON Twitter Sgdtebruary 2020 (M2)

W Analytics Home Tweels Morew

Feb 2020 - 29 qays

TWEET HIGHLIGHTS
Top Tweet camed 3,70 impressions

The PLATOON #H2020 project will be
validated in 7 pilots in 4 countries:

st Belgium
£s Spain
1T ltaly

Rs Serbia

that provide real #energy #BigData cases.
Find out more here - bit.ly/39r1rQn.

#Al #renewableenergy #DataScience
@CORDIS_EU @EU_H2020
pic.twitter.com/rrvV3DzhFd8

4

PLATOON

022 e

View Tweet activity View all Tweet activity

Top Follower wiowed by 95¢ people

EU Environment ©

DEU ENV  FOULOWS you

The official account for @EU_Commission Directorate-
General for Environment (DG ENV). Rts and likes are not
necessarily endorsements

View profile

PLATOON

Top mention camed 243 engagements
ﬂ Alexandra Garatzogianni eu
@AlexanaraGaratz Feb 10

Despite the storm #Sabine, leaving
#Hannover to present the
@ids_association & our #IDSA
Competence Center of @ TIBHannover &
@I3s_luh to 1 of the's leading
manufacturers (hush-hush). Other
discussion topics: collab w/ @boost4_0,
@TrustsData, @PLATOON_EU &
@BDVA_PPP. #DIHs #Al
pic.twitter.com/YS3TVh3xiL

-1 L1 e

view Tweet

TOP media Tweet camed 2 433 impressions

PLATOON will facilitate the #technology .
transfer Q into the #energymarket | by a
well established tendering process through
Open Calls*.

Curious? This wayJObit.ly/2Snoyp1.

#Industry40 #energysector #DataScience
#innovation #technology #renewables
#digitalization pic.twitter.com/fBFyEsZF8g

View ali Tweel activity
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FEB 2020 SUMMARY

Tweets

16

Profile visits

1,717

New followers

41

Tweet impressions

28.6K

Mentions

13

Page29 of 103



D9.3 ¢ Communication and Dissemination Report

Figurel3: PLATOON Twitter S¢d¥larch 2020 (M3)

W Analytics Home Tweets Morew

Mar 2020 - 31 days

TWEET HIGHLIGHTS
Top Tweet camed 8 528 impressions

#RenewableEnergy &£ Diskey 7 to
achieve the EU's #energy and climate
objectives.

For more © on #renewables , read
@Energy4Europe's "in focus" article here
00 europa.euw/INvO6cMI

#EUGreenDeal #ClimateChange
#Sustainability #future #energytransition
#innovation pic.twitter.com/LfQrLRdz6C

Top mention camed 49 engagements
Minsait

@minsaitbyindra Mar 18

Lideramos el desarrolio e integracion de las
tecnologias de analitica avanzada e loT de
@PLATOON_EU, un proyecto H2020 cuyo
objetivo es el desarrollo de nuevas
soluciones y productos digitales para
acelerar la descarbonizacion y la eficiencia
energética. bit.ly/3d9/Wnb
pic.twitter.com/p9kV2jRlar

Alexander Verbeek # ©

DAlex Verbeek FOLLOWSYOU

Public Speaker | Moderator | Diplomat | Photographer |
Yale Worid Fellow | Climate Change | Wildiife |
Environment | Art | Energy-Water-Food | Sustainabiiity 7

View profile

PLATOON

View all Tweet activity

=7 eE

View Tweet

Top media Tweet camed 5612 impressions

Please register =1 for the
@CopernicusEU eu workshop on
Copernicus & anthropogenic #CO2

monitoring CCOJ on 2013 April in
#Brussels st

here = bitly/3ab0qgfy!

#Copernicus4CO2 #industry40
#innovation #technologies #industry
#workshop pic.twitter.com/{GkzvpKGeh
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View all Tweet activity

utoonpae v

MAR 2020 SUMMARY

Tweets Tweel impressions
29 54 9K
Profile wisits Mentions
2,194 11

New followers

29
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Figurel4: PLATOON Twitter Sgapril 2020 (M4)

W Analytics Home Tweets Morew

Apr 2020 - 30 days

atoonpaey @ v

TWEET HIGHUGHTS

TOP Tweet eamed 10.3K impressions

The @EU_Commission tu invites all
stakeholders and citizens to:

¥ Share their views on the EU 20003300
#climate ambition increase.

¥ Discuss actions to combat
#ClimateChange #.

Interested? Check it out 10
europa.eu/thy7SWG
#EUHaveYourSay #ClimateAction
#renewables #EU
pic.twitter.com/giMYZXKT1H

View Tweet activity View all Tweet activity

Top Follower fiowed by 45 4 people

Dr Thomas Hillig [#}#Sustainability
H#Energy#8o "o ovs vou
Founder THEnergy—#Renewables
gy #Microgrids
y #Wind #Energy ge #Hydrogen
#SmartBuildings #SmartCities #ClimataChange

View profile

PLATOON

APR 2020 SUMMARY

Top mention camed 63 engagements T2“°7e'
g opendei.eu
W Dopended &y Apr3
Profie vistts
OPEN DEI will organize a workshop to 1,909

define the next actions, together with the
projects in our Energy #DataEcosystem
and with the @EU_Commission, Mark van 54
Stiphout (DG Energy) and Rolf

Riemenschneider (DG Connect)

@PLATOON_EU @BRIDGE_H2020
@SynergyH2020 @InterConnectPrj
pic.twitter.com/Z8TIfvUB38

LOSIT

1 Energy
Domain
Workshop
teleconference

6 April 2020
infafanende o

«) QN e

View Tweet

Top media Tweet camed 10k impressions

The next @LIFEprogramme 2021-2027 will
focus on:

¥ #natureprotection *;
¥ #ClimateAction O
¥l #energytransition  &.

Check out the online survey & share your
ideas about how to combat the
#ClimateCrisis & save #OurPlanet # here
OOeuropa.eu/!'WH34pb
#ClimateEmergency
pic.twitter.com/TS4NZt0iIXQ

. Your wish
A% for the future

Programme

oals en
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New followers

Tweet impressions

547K

Mentions
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Figurel5: PLATOON Twitter S¢dflay 2020 (M5)

W Analytics Home Tweets Morew

May 2020 - 31 days

Top Met eamed 3 447 impressions

The #EU #H2020 PLATOON project eu
provides [=] approaches and #analytics
toois for ZEnergy #BigData C, thus
supporting the #energytransition & and

developing new services CC 2 for the
Zenergysector

The full Press ReleaseCC bit ly/3cifOrQ
#RenewableEnergy #Al #future
pic_twitter comySqdDayTWOL

> PLATON a

View Tweet activity View all Tweet activity

Shah A Farhad

80 Environment and Social Justice Activist 9 Climate
Change Advocate % Supporter of #GreenPeace €
#ExtinctionRebellion #Climate Strike &
#SaveCongoRaiforest

View profile

PLATOON

Top mention camed 95 engagements
ﬁ Alexandra Garatzogianni tu

({@PLATOON_EU @ENGIELabCRIGEN
@Cluster_Energia @tecnalia
@TIBHannover @IngSampol
@EngineeringSpa @VUBrussel
(@OWI_Lab @FundingBox
(@minsaitbyindra Read my article on how
(@PLATOON_EU contributes to #Al,
#interoperability, #data #privacy &
#security, adheres to the standards of the
{@ids_association to realise the first #DS-
compliant #DataMarketplace for the
#Energy sector : bit ly/3bkiFM8 | ¢ &£e
== #KI #BigData

pic.twitter com/KIyE8|P3zW

& PLATCON ﬁi

Top media Tweet camed 2 583 impressions

Unsere neueste PLATOON
#Pressemitteilung ® gibt es nun auch auf
Deutsch pel Findet heraus, wie unser EU-
Projekt den #Energiesektor durch
#Digitalisierung revolutionieren wird -

bit ly/3bzBuPe

#Energiewende #Energie
#ErneuerbareEnergien #industried0 #Ki
#EU #Technik pic twitter com/4hPh1n1YhU

Qe . Ty

w

-1 o @

View Tweet activity View all Tweet activity
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MAY 2020 SUMMAR

Tweels

37

Prafile visity

2,566

New followers

53

PLAToON Pty ©

Twee! impressions

54 5K

Mentions

27
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Figurel6: PLATOORNwitter Stas June 2020 (M6)

W Analytics oo Tweets Mo aatooNPopd vy © v
Jun 2020 « 0 e
TOP TWeet nunoa 4 240 sngresson Top mention warod 41 engagenwns T el STy
64 61.9K
Today, the @EU_Commission launched a .. ENGIE Lab CRIGEN
public consultation on how to stimulate EMOIF | ARCIRGEN — —
VRN reowton 0 > @ &PLATOON_EU coordinated by 3.193 48

EENGIELabCRIGEN contnbutes to Al
The #RenovationWave will help reduce ftinteroperability, #data #privacy & e

#emissions 7, nmprovgnnmqyetﬁcnncy Zsecurity, adheres to the standards of the 85
*= & create safer Shulidings Ci @ids_association to realise the first #1DS-

compliant #DataMarketplace for the
Check It out here europa eu/FWETaX =En:r'qv sector. #KI :St?obau

2EUGreenDeal pic twittar com/ivugt3BdnpN SACIWIthENGIE
twitter com/PLATOON_EU/sta
- o v

Vierw Tovomt

Top media Tweet ..o 1 27 srwiom

Did you know =? (euenergyweek is going
R digital i2) From 22.26 June 2020, there will
be discussions re_ the use of

View Twest activity Viaew @1 Tywmat a0ty
Gio o FRenewableEnergy for 8GreenRecovery
O and #GreenGrowth 7
Top FOUOWET 1vowms by Jaan pecpn Chaeck it out here = bit ly/2T4lug|

Stay tuned for more! #Sustainability
frenewables sAl
pic twitter com/fOJuWC MRy

Alexander Verbeek # ©

b PIRLIWE ey

Futic Sposter | Modemtor | Diplomat | Prosograginor
Yave Workd Feliow | Chmate Change | Wikous |
Envsonmant | At | Energy-Waster-Food | Sustamabukty |

Virw profiie

View Tweot actvity View il Twout ncovey
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Table2: PLATOON Twitter Sgd11 - M6 (incl. time before project start in 2019)

Tweets - 1 16 29 27 37 64
Impressions - 2,320 28.6K 54.9K 54.7K 54.5K 61.9K
Profile Visits 75 205 1,717 2,194 1,909 2,566 3,193
Mentions - 2 13 11 17 27 48
New Followers 9 21 41 29 54 53 85

28 Time before the official start of the H2020 PLATOON project in M1 (January 2020).
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3.2.1.2 Twitter Statistics JulyDecember 2020 (M-M12)

Figurel7. PLATOON Twitter Stats July 2020 (M7)

Jul 2020 - 21 days

TWEST HEHUGHTS
TOp Tweet eames 6,870 impressions

To become #climateneutral by 2050 #
Europe needs to transform its
#energysystem  which accounts for 75%
of the greenhouse gas #emissions

Therefore, the ZEU tu pursues sirategies on
#Energy Systemintegration & #Hydrogen
o.

More info JC europa.eu//Hj68gN
#EUGreenDeal pic.twitter com/GgnZ08yPiR

TOp mention samed 65 engagemants

. Today at 16:00 CET, @AlexandraGaratz
& @FribusMichael will represent
@TIBHannover & @PLATOON_EU at
#Youth4Climate Live Series |
youth4climate live/register #ClimateAction

@A Steiner , @TimmermansEU |
@SuttonAxell , @seblitasamuel &
@Jaybritz will discuss
#SustainableRecovery &.
pictwitter.com/gfNEAD3WIP

SAVE TME DATE

View Tweet activity i View all Tweet actwity

Top Follower foliowed by 138K peopi=

&

SwissCognitive
@SwissCognitive souows¥ou

=@

Join our #BrainZHeart Challengs An “indzpendant”
network that shares, connacts, and unlocks the potentisis
of #Artificialintelligence. =CognitiveNews

Vew profile

PLATOON

a1 Tl wiIs

View Tweet activity View all Tweet actvity

TOp media Tweet samed 4,052 impressons

Do you know how the ZEnergyTaxation
rules ® should be revised in order to
support 2GreenDeal & & #ClimateAction ?

Join the public consultation of @EU_Taxud
& share yourideas | here OC
europa.eu/lfB3%uj

#taxation #taxes #EnergyTransition
#euclimatelaw #ZEUGreenDeal
pic twitter.comfIfOLzFs3Kz

YhrewOml
VEnmegy Tasation

View Tweet activity View all Tweet actvity
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Figurel8: PLATOON Twitter $$aAugust 2020 (M8)

Aug 2020 « 31 days

Top TWeet wamed 2 020 mpressions

#H2020PROSPECT awms to stimulate
nSustainableEnergy &
#EnergyEfficiency & investments in #EU
cities & regions 1

Now it's time to check out @ the
achievements of their leaming programme
on the (TEU_ManagEnergy website -
managensrgy eulnode/1008
#ClimateAction #innovation

pic twitter com/XAxTe 00 bx

T Whynotyou?

PSRN 1111111
1T 29 faeniiene

50 vy ——
I=)==_m
= . e o -
or en
View Tweet actvity Viww ab Tyvwet actvity

Top Follower sty 119 peogin

Cyril Coste £Digital Transformation

JUUCOME  AOULOWE FOU

Dl Transfomason thoughes about #AI =Digaal
MMarketing fFintech PLeadership ¥Blockchain
FDigra!Transtonmation Fnfluences #S5Ex 1 Oref
Digital Officer

View proBe

PLATOON

'lbp mention wimes 37 engagamens
ﬂ Alexandra Garatzogianni v #

wnryGerg A ‘4

LPLATOON_EU {@FribusMichael
@TIBHannover {2 Cluster_Energia
(ZENGIELabCRIGEN @Engineering Spa
{2FundingBox {IFraunhoferiAlS
{@AllElectricEU @EU_BUILDUP
i2PosteNews (DLAUNCH_H2020
Dopendei_su # 1+ milestone reached
organically for #H2020 @PLATOON_EU |
Communicating #research output, actively
engaging with Zenergy #stakeholders &
bullding sustainable communities is of
crucial importance for #innovation simpact
on #society. ¥economy, “research &
fibusiness &8iFor 0 ©

oC tatler comVWATD 1MXRs

Viaw Tonet

TOp media Tweet cuned 2 890 snpressons
# The next #EUGreenDeal call L is
September 220222021 Get ready to apply
=T and find out what 15 In store for
Henergyefficiency  here -

europa eu/lJRE3Mp

(@H2020EE #H2020 #RenewableEnergy
#Buildings #innovation

Contract No. GA 872592

AUG 2520 EUMMAR

Twents

25

Prde mams

1,365

Ponw trtsrwnes

45

91K
02.2:.> .

Page36 of 103



D9.3 ¢ Communication and Dissemination Report

Figurel9: PLATOON Twitter Stats September 2020 (M9)
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